
THE FIRST COMMUNITY PORTAL

SuperGroups.com, Inc. was founded in 1998 by Mark F. Weinstein and 
propelled by a brilliant team of designers, programmers, marketers, and 
investors.  

SuperGroups rapid ascent from 1998-2001 demonstrated the viability of 
social networks on the web. The company ceased operations in 2001, 
closed by a hedge fund unable to raise operating cash during the
Internet’s dramatic decline at the time. 

MySpace, FaceBook, LinkedIn, and others have proven that 
SuperGroups vision was spot on (and early)! The following pages 
contain information about SuperGroups during its heydays in 2000. 

TODAY-2011:  The leadership team has reunited with Mark Weinstein to 
build Sgrouples.com, offering disruptive advancements in private and 
secure social networking, group interaction, and the design of relevant 
services!  









Strategic Advantages

THE INTERNET’S

•First Personal Community Destination for All Relationships

•First Filter for All Internet Community Websites and Tools

•First “Open Architecture” Community Platform

•First International Internet Community Company

•Next Generation “Geometric” Viral Membership Model



SuperFamily.comSM (launched August ‘99)
– Primary Demo:  Women, 25-49, married with two or more 

children, grandparents, single moms and single dads

SuperFriends.comSM (launched October ‘99)
– Primary Demo:  Adults 18-34, single and married, college-

educated, organizations and clubs

SuperFamilia.comSM (launched November ‘99)
– Primary Demo:  U.S. and international Spanish-speaking 

market, head-of-household, men and women 25-49, married

SuperAlumni.comSM (launch February ’00)
– Primary Demo: Adults 18+, alumni friends

SuperBizGroups.comSM (launch June ’00)
– Primary Demo: Adults 25-54, business associates

Target Markets



SuperFamily.comSuperFamily.comSMSM



SuperFriends.comSM



SuperFamilia.comSuperFamilia.comSMSM



SuperAlumni.comSuperAlumni.comSMSM



SuperBizGroups.comSM



SuperGifts.comSM

•450 merchants, 2 million+ products
•Tied in to all SuperGroups websites
•Approx. 6% commission

My Reminders
Integrates calendar events, birthdays, 
anniversaries, etc. -- with gifting 
reminders pointing to SuperGifts

Wish List
Gift registry on all SuperGroups 
websites; one click adds any item from 
SuperGifts to a member’s wish list

E-commerce / SuperGifts.comSM



Multiple Revenue Inflows

•E-Commerce

•Sponsorships

•Co-brand/Private label

•Advertising

•Premium Services

•Content Providers



•CNNfn Interview, December 2, 1999

•TIME Magazine, October 11, 1999

• Access Magazine, December 26, 1999 

• Yahoo! Finance, October 11, 1999

• ZDNet, October 11, 1999

• DowJones.com, August 30, 1999  

• Advertising Age, September 1, 1999  

• Bloomberg News, September 7, 1999

• PC World News, September 7, 1999

• Albuquerque Journal, November 22, 1999

• New Mexico Business Weekly, November 4, 1999

Awards/Press Coverage

• PC MAGAZINE: Top 100 Sites, 1999 & 20001999 & 2000



Intellectual Property

• SuperGroups has filed a utility patent application that 
covers all SuperGroups website templates and features

• SuperGroups owns 1000+ Internet domains

• SuperGroups has filed for the following service marks:

The Power of Relationships; The Magic of TechnologySM

SuperFridgeSM

MessageLinxSM

We Always RememberSM

Where Families Stay Best FriendsSM

Ask BradSM



SuperGroups.com’s
Partners

SuperFamilysm

SuperFriendssm

SuperFamiliasm

SuperGiftssm

SuperAlumnism

SuperBizGroupssm

SuperTeamssm

SuperGroups’ business partners enjoy 
private, multi-member website templates 
through both co-branded and ASP models. 

SuperGroups.com’s client base is swiftly 
expanding and currently includes:



Co-Brand Case Study:
Compaq.SuperFamilia.com

Low Cost of Member Acquisition

SuperGroups: 

• Designs

• Implements

• Maintains

• Hosts



Rapid Growth

Total Members 689,000

Average Monthly Growth 19.3%

June Page Views 11,000,000

Time/Visit 15:52

Pages/Person 14
SuperFamilysm

SuperFriendssm

SuperFamiliasm

SuperGiftssm

SuperAlumnism

SuperBizGroupssm

SuperTeamssm

Membership Growth June-2001



Board of Directors
Outstanding

Jeff Ballowe, Director
Chairman, Deja.com; Director, NBCi.com

Nicholas C. Memmo, Director
Former Director, US Filter; Partner, Kline Hawkes

Charles Mollo, Director
CEO, Chairman, Mobility Electronics

Ronni Sonnenberg, Director
Former President Ziff-Davis Publishing Worldwide

Gary Vollen, Director
Managing Director, Chase H&Q

Mark Weinstein, Chairman
CEO, SuperGroups.com, Inc.

SuperFamilysm

SuperFriendssm

SuperFamiliasm

SuperGiftssm

SuperAlumnism

SuperBizGroupssm

SuperTeamssm



• Low overhead 

• Skilled & technical labor 

• Top class research facilities 
LANL / Sandia / UNM 

• Convenient to East & West coasts

• Popular relocation destination 

• $301,422 grant from the State of 
New Mexico Economic 
Development Department

New Mexico’s Advantages



Financial Model
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Q1, 1999:  New Mexico grant of $301,422

Q3, 1999:  Notes with Warrants $2.1 million

Q1, 2000:  Notes with Warrants - $4.2 million

Q2, 2000: Series A

Q4, 2000:  Series B

Funding Plan

Q2, 2001:  INITIAL PUBLIC OFFERING




